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July 2, 1980

BY HAND

Mary Lou Burg, Chairman
Copyright Royalty Tribunal
1111 20th Street
Washington, D.C. 20036

Re: Cable Royalty Distribution Proceeding
CRT 79-1

Dear Ms. Burg:

As explained in my letter of June 13, 1980 to
you we requested Kalba Bowen Associates ("KBA") to review
the various exhibits they had prepared in light of the
revised Nielsen data. Attached is a letter from Dr.
Lemieux of KBA advising that the only changes are those in
Table 4.1 of the KBA Report ("Summary of Findings from
Nielsen/KBA Cable Viewing Study") and JSC Exhibit No. 6
("Nielsen/KBA Cable Viewing Patterns: Monday-Friday, 7:00-
11:00 PM only"). The revised exhibits are also attached to
Dr. Lemieux's letter.

Sincerely,

,(_Q aved 7’/ %&7&

David H. Lloyd
Enclosures

cc: Counsel on Attached List
Tribunal Members
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David H. Lloyd, Esqg.

Arnold and Porter

1229 Nineteenth Street, N.W.
Washington, DC 20036

July 1, 1980

Dear David:

As you requested, we have reviewed the findings con-
tained in our report "The Comparative Value of Nonnetwork
Distant Signal Sports Programming on Cable Television" in
light of the revised figures provided by the A.C. Nielsen
Company.

As we expected, the revisions to the Nielsen data
produced only very minor changes in our presentation,
specifically in Table 4.1 to that report and to JSC Exhi-
bit 6 which was introduced into the record in support of
my testimony during rebuttal. The other tables in our
report were not changed by Nielsen's reanalysis. The re-
vised versions of these tables are attached.

In summary, no substantive changes occurred in Table
4.1, in particular regarding the shares of time and viewing
for each of the three types of gualifying programming. Some
minor changes did occur in JSC Exhibit 6, but again these
did not reguire any revision to our conclusions. We have
found no need to change any of the arguments or conclusions
in our report and testimony as a result of the new figures
provided by the A.C. Nielsen Company.

Cordially yours,

A e

Research Manager

PHL/kw
Attachments (2)

12 ARROW STREET/CAMBRIDGE, MASSACHUSETTS 02138 (617) 661/2624



(Revised)
JSC EXIIBIT NO. 6
NIELSEN/KBA Cable Viewing Patterns:

Monday - Friday, 7:00 - 11:00 PM only 1/

Sports Movies/Syndication Local Programming
2/ 3/

Sweep QHR's Audience QHR's Audience QHR's Audience
Feb. 860 17 6064 16 819 13
May 1069 41 5850 16 889 14
July 809 50 5869 15 936 13
Nov. 488 23 6188 19 955 15
Totals 34 16 14
Share of
Time 4/ 10 ‘ 78 12
Share of
Viewing 5/ 20 71 9

1/ This tabulation was performed by Kalba Bowen A55001ates, Inc. based on data pro-
vided by the A.C. Nielsen Company. Kalba Bowen bears full respon51b111ty for the
accuracy and any interpretations made of these data.

2/ The total number of quarter hours of this type of programming viewed on all signals
in the sample. July figures include an upward adjustment by 4/3 in the number of quarter
hours to reflect the fact that only three weeks were covered by the Nielsen sweep rather
than the usual four.

3/ The average number of households (in thousands) per quarter hour viewing this type
of program computed for all signals in the sample.

4/ The percent of total quarter hours which this type of programming represents.

5/ The percent of viewing (product of quarter hours and average audience size) which
this type of program represents.



REVISED
TABLE 4.1

Summary of Findings from Nielsen/KBA Cable Viewing Study

Sports ‘Movies/Syndication Local Programming
1/ 2/ :
QHR's Audience QHR's Audience QHR's Audience

Sweep (000) (000) (000)
Feb. 2276 13 38516 13 6044 6
May 3045 28 36929 11 6288 6
July 2735 32 36799 11 6307 5
Nov. 1723 15 37074 13 6138 7
Totals 24 12 6
Share of . '
Time 3/ 5 81 14
Share of
Viewing 4/ 11 82 ' 7

L1/The total number of ‘quarter hours of this type of programming viewed on all signals in
the sample. July figures include an upward adjustment by 4/3 in the number of
quarter hours to reflect the fact that only three weeks were covered by the Nielsen
sweep rather than the usual four.

E/The average number of households (in thousands) per quarter hour viewing this type
of program computed for all signals in the sample.

g/The percent of total gquarter hours which this type of programming represents.

é/The percent of viewing (product of quarter hours and average audience size)
which this type of program represents.




ATTACHMENT

Arthur Scheiner, Esguire
Richard H. Waysdorf, Esquire
Wilner & Scheiner

2021 L Street, N.W.
Washington, D.C. 20036

Judith Jurin Semo, Esqguire
Squire, Sanders & Dempsey
21 Dupont Circle, N.W.
Washington, D.C. 20036

Charles T. Duncan, Esquire

Peabody, Rivlin, Lambert & Mevyers

1150 Connecticut Avenue, N.W.
Washington, D.C. 20036°

Gordon T. King, Esquire
Coudert Brothers

200 Park Avenue

New York, New York 10017
Jacgueline Weiss, Esquire
Public Broadcasting Sexrvice
475 L'Enfant Plaza West, S.W.
Washington, D.C. 20024

Albert F. Ciancimino, Esquire
SESAC, Incorporated

10 Columbus Circle

New York, NWNew York 10019

Gene A, Bechtel, Esquire

Arent, Fox, Kintner, Plotkin
& Kahn

1815 H Street, N.W.

Washington, D.C. 20006

Edward W. Chapin, Esqguire
Broadcast Music, Inc.
320 West 57th Street
New York, New York 10019

* By Hand.

* Jeffrey D. Southmayd, Esguire

Fisher, Wayland, Southmayd

& Cooper
1100 Connecticut Avenue, N.W.
Washington, D.C. 20036

Janice F. Hill, Esqguire
National Public Radio
2025 M Street, N.W.
Washington, D.C. 20036

James J. Popham, Esguire

National Association of
Broadcasters

1771 N Street, N.W.

Washington, D.C. 20036

Richard Dannay, Esquire
Schwab, Goldberg, Price &
Dannay

1185 Avenue of-the Americas

New York, New York 10036

Bernard Korman, Esquire
ASCAP

One Lincoln Plaza

New York, New York 10023



