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10. What's Wrong With Jonathan? (Everyday Pres­
sures)-Jonathan angrily explodes at his mother for 
no reason after a day when everything has gone 
wrong. (14:30) 

11. Family Matters (What Is a Family?)-When Andy, a 
teen aged girl who feels her family is failing her, invites 
her divorced parents to watch her swim in a race, a 
series of unpleasant confrontations results . (14:38) 

12. My Friend (Ethnic /Racial Differences)-Virg il, a 
young Navajo, and Eddie. a young Caucasian , are 
best friends until they beg in jun ior high school and 
each is pressured by his ethnic group to stay away 
from each other. (14:30) 

13. By Whose Rules (Systems and Self)-Matt Cole, a 
cand idate for student government president, is sus­
pended from school when he violates the normal 
election procedures as the principal interprets them. 
(14:35) 

14. Changes (Physiolog ical Changes)-David and 
Susanna are twins who mature at different rates and 
are uncomfortable with the social aspects of grow­
ing up. (14:37) 

15. Double Trouble (Family Adversity)-Delia's well­
mean ing family increases her distress about her 
mother's serious stroke by withhold ing information 
and not giving her respons ibil it ies. (14:27) 
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RELATED MATERIALS 
The following materials are all available from AIT: 

• A Packet of Background Readings that con­
sists of articles for AIT that deal with the physi­
cal, psycholog ical , and social issues of early 
adolescence and the ways in which the emo­
tional health of adolescents can be fostered 
inside and outside the classroom. The price for 
10 sets is S15. 

• A Family Discussion Booklet for adu lts and 
teenagers to use in discussions of SELF IN­
CORPORATED programs and related issues. 
The price is S.50 per single copy. 

• A School/Community Awareness Kit that in­
cludes a complete commun ity preview format, 
read ing lists, posters, and an article by Dr. 
Maria Piers, Dean of the Erikson Institute of 
Early Education , on the parent-child relation­
ship. The kit is designed to help schools inform 
parents and the community about SELF IN­
CORPORATED and to prov ide suggest ions for 
involving parents and other adults in the use 
of the series. Single copies are free . 

• A self-contained Workshop Tra ining Package 
includes materials to help educators become 
familiar with the concepts and goals of the 
series, and suggests ideas for related class­
room activities. The price is S14.50. 
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,.TTElt: ME \ -IHA T YOU SEE 
T\\lklve,, 1 s:.minute lessons 

Gradel 

Th is series is best described by television teacher Robert 
Crumpler as he talks to the c lassroom teacher in the foreword 
to th e teacher 's guide for TELL ME WHAT YOU SEE: 

" Th is series of programs is the result of an apparent need for 
a uni t of study dealing with the behavior and characteristics of 
animals. It does not profess to be hard science. It is, though, a 
serious effort to cause first grade youngsters to use and sharpen 
skills they already have; that is to say, the abilities to observe, 
to make comparisons, and to draw conclusions . 

" I li ke to call the teaching in these lessons, the gradual in­
fusion into youngster's minds of concepts and information in the 
most informal sense. And while these lessons seem to be very 
casual, they are rigidly structured and certain threads of theory 
are woven through the entire series. 

"I cannot stress enough, the idea that the child should take 
away from these lessons only as much as he can or is inclined 
to . .. because, to a large extent. his attitudes toward the learn­
ing of science for many years may well be influenced by the 
feel ings he t:ears toward that discipline after the completion of 
thi s unit of study." 

Pre-selected lessons from TELL ME WHAT YOU SEE are 
available for no-cost, no-obligation previewing from Great Plains 
National on either co lor quadruplex video tape, 16mm black and 
white kinescope. or co lor U-Matic videocassettes. The previewing 
package also includes a retu rnable copy of a teacher's guide 
fo r th e series. 

v'tape 
v'cassette 

Leason summariu tor TELL ME WHAT YOU SEE: 
1. ALL KINDS OF ANIMALS - Examination of HHn animal, - rabbit, 

starfish , baby chick, R1h, sea anemone, iguana and anake - for dlffarancea 
and slmilari l ies. 
# 2. CORAL LIFE - An imals stud lad lncluda crayfish, Ha anemone, horae• 
shoe crab. starfish , sea urch in and 11I,y shrimp. 

3. SEA LIFE THAT DOESN'T CRAWL - P1cullar and adaotlve quallllH of 
starfi sh, 111 anemone, sea urchin, hermit crab, shark, lung f11h, group1r and 
sca .. n9er are obHr .. d. A large goldfi1h 11 carefully 1tudled. 

•· ANIMALS WITH MOBILE HOMES - A look at d l tfarent kinda of turtlH. 
5. ARE LEGS REALLY NECESSARY? - Tha following reptllH are examined: 

Iguana, cayman (• ralallH of the alligator) and a boa con1trlctor. 
&. WHAT CAN BIRDS 00? - A baby chick and a duckling are 1tudled to 

1how how bird• are uniquely sulled for their nHds. 
7. 00 ALL Bl ROS FLY? - Specific adaptations wllhln the bird family are 

nplalned throu9h eumina!lona of • baby chick, • pld9eon 1keleton, chicken 
bones, an owl, a pan9uln and an oatrlch. 

a. THE CATS - A mother cat and her kitten, are examined to ahow the 
1daptlve characteristic, of cata • . • and the lnherl!anc. factor. FIims ll1 
lion, and tlgera ara also ahown. * 9. OTHER CLAWED ANIMALS - How other an lmala - oppouums, raccoon, 
and skunks -are adapted tor ll vin9 in a wild state. 

10. TAME OR WILD? - Th• relallon1hlp1 between man and anlmal1 are 
stud ied: dog, and cat, (affectionate pets), rabbit and parekHts (pets that 
must b• k1pt confined) and mice (who have developed a dep1ndanc• on man). 

11. PRIMATES - A careful examination ol a Capuchin monkey •• • 1nd 
a comparison ol the skeletona of monkey and man • 

12, LOOKING BACK - A review of the concepts developed In the Hrlu. 
In brief : Ill• be9an in the sea ind th, li rst anlma la were very 1lmple ones 
(starfish) • . . m0Yin9 up the complui ty scale we find an animal that can 
move quickly and hu a backbone (fish) • .• more complnlty yet and cold• 
blooded (reptiles) . . . an animal wi th l11thero that i1 worm-blooded and 
has the abll ity to fl y (birds) .•. the concept of warm-bloodednH1 11 rotn­
lorcod (cat) •• • and, finally, man, who alone hu the ablllty to ru1on ind 
to stand erect. 

• Pr1•Select1d Preview Lesson 

TV Teacher Robert Crumpler 

Produced by the ETV Association of Metropolitan Cleveland at WVIZ-TV 
45 
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Fifteen 20-minute color programs 
Intermediate 
Teacher's guide 
Developed jointly by the Agency for Instructional 
Television, the Canadian Foundat ion for 
Economic Education, the Joint Council on 
Economic Education , and a consortium of 
forty-three state and provincial agencies . 
Produced under the direction of AIT by the 
Educational Film Center (North Springfield, 
Virginia) , the Ontario Educational Communi­
cations Authority, and station KERA, Dallas 
(1978). 
Audiovisual purchase price: 

Vldeocassette-$135 per program 
Fllm-$230 per program 

i. .. : . -
: ,r ..., 

••• • 
"Trade-offs" is designed to help students learn to think their way through economic problems and to help 
them understand how their economic decisions involve both costs and benefits to themselves and soc iety. 
Using dramatization and special visuals, each of the fifteen programs considers a fundamental economic 
problem relevant to the daily life of the child, emphasizes the economic principles and reasoning processes 
involved in dealing with the problem, and introduces similar unresolved problems to stimulate classroom 
follow-up activities . 

PROGRAMS• 

1. Choice (Scarcity and Opportunity Costs)-Gordon's big 
choice is how to use his time-a scarce resource on an after­
noon when he is invited to both a ballgame and the amuse­
ment park. 

2. Malcolm Decides (Personal Declslon-maklng)-Malcolm 
decides how to use his gift certificate by evaluating a num­
ber of alternatives with questions such as: "Will it last?" "Are 

· there any extra costs?" "Will my parents let me have it?" 
3. We Decide (Social Deelslon-maklng)-A scarcity of bicycle 

racks prompts a fifth-grade class to think of several ways the 
problem might be solved and then to analyze each alterna­
tive. 

4. Give and Take (Trade-offs Among Goals)-Freddie and Jim 
differ about what is most important-building a tree house or 
improving the go-cart track. They learn that all or noth ing 
choices can be avo ided. and that through trade-offs both can 
have their way in part. 

5. Less and More (Increasing Productlvity)-Ricky takes over 
the management of the family delicatessen and increases 
productivity. While the new eff ic iency brings many benefits, 
one waitress has to change jobs and the security of the el­
derly cook is threatened. 

6. Working Together (Speclalizatlon)-Maury, Eddie, and 
Diane realize they can save valuable time on Saturdays if 
they work together to wash their fathers' cars . 

7. Does It Pay? (Investment In Capital Goods)-Bobby figures 
that it will take seven more weeks of hard work with his push­
mower to earn the remaining S100 he needs for a '55 Chevy 
sedan. Could he get the Chevy quicker if he bought a new 
power mower? 

8. Learning and Earning (Investment In Human Capltal)-To 
have a chance at the job of junior playground superv isor, 
Judy takes an eight-Saturday training course. She pays S20 
for books, and gives up the S80 she would make at the super­
market. Eventually the in"vestment pays off. 

"Times for programs ,n this series were unavailable at the time of publication. 
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9. Why Money? (Voluntary Exchange)-After a day-long round 
of t rad ing everything from Aunt Matilda's antique lamp to six 
baskets of tomatoes, Christ ina finally gets her skateboard . 
Later Christ ina learns that money is a lot more convenient 
than trading, if not as much fun. 

10. To Buy or Not To Buy (Buyers and Market Demand)-When 
Uncle Gus agrees to let Shirley and her friends sell his bak­
ery 's Danishes door-to-door, he suggests they begin wi th a 
market survey. They learn how price and other factors such 
as advert ising affect market demand. 

11. To Sell or Not To Sell (Sellers and Market Supply)-Cathy 
weighs th e costs and benefits of making wooden t rays fo r 
Mrs. Guthrie's gift shop .against those of gardening for 
neighbors . 

12. At What Price? (Market Prices)-Bert's dad, who owns a 
sporting goods store, offers a midsummer special on base­
ball bats because he overstocked. Later Bert does some mar­
ket clearing of h is own when he sets up a competitive refresh­
ment stand outside the sw imming pool. 

13. How Could That Happen? (Interdependence of Market 
Prices)-How could a rock mus ic craze lead to an increase in 
the supp ly of hamburgers and a shortage of tennis shoes? 
Such ridd les can be unraveled through an understanding of 
interdependence of prices in a market system. 

14. Innocent Bystanders (Market Intervention: Reducing Indi­
rect Costs)-Jerry's Friday night rock band practi ce throws 
h is sister and their neighbor, Mrs. G ill espie, into an uproar. 
A TV game show called "I nnocent Bystanders" takes up the 
question of who is to pay for a place for the band to prac­
t ice. 

15. Helping Out (Market Intervention: Increasing Indirect Bene­
flts)-Sarah is saved from a series of painful rab ies shots be­
cause Shogun, the dog who bit her, had been vaccinated. 
How can th e town council insure that all dogs get the ir rabies' 
shots? Shou ld town fu nds be used to provide the shots? 
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-- TRUL.Y -'AMERIC~Ni ,,. 

· s1:~i~,]~::!r~ili:, 

TV Host Eddy Halas 

Howard Cosell 

✓ 

This series is comprised of photograph ic and " word-p icture" 
biographies of fi fteen famous Americans and some, not-so-famous, 
but nonetheless deserving, important and " Tru ly American" 
people. 

The series Is rife with historical fi lm and photos-all tied 
together with comment, narration and interviews with well known 
personages. For example, TV host' Eddy Halas Interviews : 
writer/ poet Helga Sandburg, who talks about her father, Carl .. . 
Dr. Whitney Young Sr., who talks about his son, Wh itney Young 
Jr. . . . sportscaster Howard Cosell who talks about Jackie 
Rob inson. 

The final program of the series, " Everyday Hero," spotlights 
Jim and Diane Lardi , an Ohio couple who are in the forefront of 
the chlldrens' rights movement; Richard Clevidence, a courageous, 
25-year-old quadraplegic ; and Sister Henrietta, a nun who is im­
mersed in charitable work in the Cleveland ghetto. 

A pre-selected lesson from TAUL Y AMER ICAN is ava ilable fo r 
previewing from Great Plains National on either quadrup lex video 
tape or 1/4-inch video cassette. A sample, returnab le copy of the 
accompanying teacher's guide is also part of the previewing 
package. 

TRULY AMERICAN l■saon TitlH: 

1. Dr. Marlin Lulher King. Jr. 
2. Amelia Earhart 
3. Louia Arm1lron11 
4. Harry Truman 
S. Wall Dl1nay 
6. Marion Anderson 
7. Carl Sandbur11 * a. Jackie Robin1on 
9. Will Rogers 

*IO. Helen Keller 
11. JnH Owena 
12. Jonas Salk, M.D. 
13. Whilney Young, Jr. 
14. Eleanor RooHvelt 
15. Jim Thorpe 
18. Eweryday Hero 

• Pre-Selecled Prnlew LeHon 

Dr. Whitney Young Sr. 

Helga Sandburg 

Produced by the Ohio Department of Education at '!'VIZ-TV, Cleveland 
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Fifteen 15-minute color programs 
Primary 
44-page teacher's guide 
20-minute teacher program 
Produced by the Wiscons in Educational 
Communications Board and AIT at WHA-TV, 
Madison (1976) . 

Audiovisual purchase price: 
Vldeocassette-$110 per program 
Fllm-unavallable 

Using a variety of formats, includ ing dramatizat ions and documentaries, th is social stud ies series is intended 
to help ch ildren acquire the skills they need to grow into well- informed, effective citizens. Programs introduce 
fundamental concepts of the major social studies disciplines-history, pol itical science, geography, econom­
ics, anthropology, soc iology-and relate these concepts to everyday commun ity li fe . The series i llustrates the 
interrelatedness of all aspects of society and encourages students to draw some conclusions from their own 
experiences. 

PROGRAMS 

1. Lost and Found-Spatial Relatlonshlps (Geography)-With 
help from a mime Tracy and Ronnie learn to locate their fa-
vorite carn ival r ides using spatial directions. (14:29) 

2. Which Way?-Mapping (Geography)-Free movie passes 
are the object ive of a neighborhood treasure hunt in which 
two groups of children must interpret and follow simple 
maps. (1 3:45) 

3 . Changes-Caunllty (Hlstory)-Sandy's and David's visit to 
the blacksmith 's shop becomes an explorat ion of the past, as 
Mr. Thier remin isces about the ra ilroad that once passed 
through their commun ity . (13:18) 

4. It's Not the Same-Change (Hlstory)-When her family 
moves back to the old hometown, Erica visits places she 
once knew and observes many kinds of change. (14:30) 

5 . I Need Somebody-Interdependence (Economlcs)-Ch il-
dren in a li ttle theater group work together on a lemonade 
stand to earn money for costumes-a ll except Lee, who 
th inks he can make more money working alone. (14:37) 

6. Work, Work, Work-Income (Economlcs)-Lisa and Peter 
pool spend ing money, piggybank savings, and their earnings 
to buy a sweater for their father's birthday. (14:30) 

7. Buy, Buy, Buy-Economic Choice (Economlcs)-At the 
shopping center, Lisa and Peter f ind a way , w ith the help of a 
sympathetic c lerk, to buy the sweater for their father and a 
game they want for themselves. (14:51 ) 

8. We're In This Together-Scarcity and Economic Choice 
(Economlcs)-When Kathy brags about walk ing home from 
school to save energy and money, her mother and brother 

9. 

10. 

11. 

12. 

13. 

14. 

15. 
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point out how she doesn't always practice what she 
preaches. (14 :34) 

Why Can't I?-Laws (Polltlcal Sclence)-Joel discovers the 
value of rules and regulat ions when he plays hooky from 
school and has a brush with a lawbreaker. ( 14:35) 

Don't Feed the Animals-Law Enforcement (Polltlcal Scl­
ence)-Sunny and B. G. stop their father from feed ing pea­
nuts to the an imals after the zookeeper takes them on a tour 
of the zoo an imal hospital. (14:38) 

Play Fair-Voluntary Compliance (Polltlcal Sclence)-When 
Johnny and his sister D ionne accidently break a w indow 
playing baseball , their fi rst impu lse is to run. (14:04) 

Your Choice-Decision-Making (Anthropology-Soclology) 
-Pat decides to go hik ing alone rather than help his fam ily 
set up camp. When he does not return, a search party is or­
gan ized . (14:48) 

What I Like-Spatial Interaction (Geography)-Deron trav­
els from his c ity home to his uncle's rural farm and notices 
how the landscapes, buildings, vehic les, and act ivities 
change along the way. (14:32) 

Let's Get Together-Culture (Anthropology-Soclology)­
Stuart, a Winnebago Ind ian , teaches his fr iend Ch ip about 
the colorful ceremonial dances his fam ily does to make a liv­
ing. (14:36) 

It Belongs To You and Me-Cultural Change (Anthropology­
Soclology)-Sherry is unexpectedly rewarded when she 
sacrif ices the chance to earn a merit badge in hiking to stay 
w ith her partner Pam , who is on crutches . (14:12) 
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Sixteen 15-minute color programs 
Primary 
Teacher's guide 
Produced by South Carolina ETV (1977). 
Audiovisual purchase price: 

Videocassette-S110 per program 
Fl Im-unavailable 

The blue umbrella is the "clear blue sky," and under that umbrella "there's a world to be discovered that's full 
of things to try." So says the theme song of this social studies series that introduces first and second graders to 
places, institutions, and ways of working and living . 

Using various formats , from dramatization to game show to documentary, the programs draw on basic 
concepts from anthropology, sociology, economics, political science, history, and geography as they show 
six and seven-year~lds the variety and complexity of life around them . Topics include an individual's self­
concept, differences among people, the functions of families, basic human needs, the world of work, money 
and its uses, maps and globes, and citizenship and government. 

PROGRAMS* 

1. Yes, I Can!-Six-year-old Tommy gains self-confidence 
when he finds he has his own abilities to contribute to the 
family. (1 2:56) 

2. Alike But Different-Three ch i ldren with physical handicaps 
compare the likes and differences of their lives to other chil­
dren 's. (13:50) 

3. Family Portraits-Alan puts a pictorial scrapbook together 
of the varied make-up of his friends ' families: those who live 
with two parents, one parent, grandparents, or in an orphan­
age with a housemother as a parent. (13:53) 

4. Beat the Buzzer-An exciting new game show asks four con­
testants questions about food, shelter, and clothing needs 
in the family. 

5. New York's My Town-Sarah conducts a tour of her family 's 
apartment, her city 's buildings, parks, transportation , and 
the many other aspects of c ity life. (13:53) 

6. St. Matthews Is My Home-Joe narrates scenes from his life 
near a small rural town , its open land, small stores, and his 
family's involvement with the farm. (13:52) 

7. Grandmother's Coming-Nicky and Angela 's grandmother 
comes from Greece to live and introduces them to the cus­
toms and foods of their native land . 

8. Westville, 1850-Children are introduced to family life of a 
hundred years ago , focusing on how families made most of 
the things they needed . 

9. Beth's New Shoes-Continuing "Westville, 1850," children 
learn how and why shoes were custom made, and how life In 
the 1850's revolved around the kitchen . 

10. It's Payday-Woody and Anna accompany their parents to 
the bank on payda y and learn about the value of saving and 
spending money w isely. (1 3:50) 

11. It's Time To Go to Work-Viewers see the world of work : the 
people who earn money by provid ing goods and services and 
others who volunteer their time. {13:49) 

12. Questions and Answers-Globes-This interview show 
features a staff of experts who answer audience questions 
about the globe; what it is, why it's round , and how it's used. 

13. Questions and Answers-Maps-Because the program on 
globes "sti rred so much viewer interest," this segment of the 
interview program takes a closer look and focuses on maps. 

14. What 's Wrong?-Sal lie wonders about the need for rules 
when she breaks one at school and her mother breaks a traf­
fic law. Then she dreams about a world without them. (13:24) 

15. Washington, O.C.: A Special City-Michael shows h is friend 
Stephanie the historic sites in the center of the nation's 
government. 

16. I1"s A Grand Old Flag-Students are introduced to many 
symbols of the United States-flag, nat ional anthem. 
memorial buildings . Final scenes were filmed in Washing­
ton , D .C. during the 1976 Bicentenn ial celebration . (13:50) 

"Times for some programs ,n this series were unavilable at the time of publ ication . 
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--- . . -., \ Twenty 20-minute color programs 
Junior high 
88-page teacher's guide 
Produced by Kentucky Educational Television 
with assistance from the Kentucky Council of 
State Science Supervisors, the Kentucky State 
Department of Education, and NASA (1976) . 
Student activity sheets are ava i lable from the producer. Write 
Kentucky Educationa l Television . 600 Cooper Drive, 
Lexington, KY 40502. for information. 

Audiovisual purchase price: 
Vldeocassette-$135 per program 
Alm-S230 per program 

This is a motivational series that helps students develop constructive attitudes toward the study of science 
and greater awareness of how science affects their daily lives. The series also is intended as an aid for teachers 
in reinforcing specific concepts in earth and space sciences. 

Simulation, animation, drama, comedy, and fantasy make viewing these programs an absorbing, stimulating 
experience for junior high school students-and their teachers . Each program is different in format and 
treatment, and each is designed to get students enthusiastically involved in mind-expanding discuss ions and 
activities. 

Prom inent in the cast are a number of celebrated actors. Among these are Leonard Nimoy as a familiar hawk­
nosed , pipe-smoking detective who solves mysteries from his cluttered Victorian flat ; Robert Lansing as a 
meteorologist caught in a unique weather event in the New Hampshire mountains; and Patrick O'Neal as a 
narrator-host who spins an intriguing tale-the legend of the lost continent of Atlantis. Winner of CPS Award 
for Local Television Program, 1977; and Ohio State Award, 1977. 

PROGRAMS 
1. I and the Universe-A rock musical is the veh icle for a trip 

through space and time. (19:20) 
2. Halftime-Formations made by the Marching Molecu les of 

Molecule Tech represent molecular structure and act ivity. 
(1 4:20) 

3. Jake's Gate-Craftsmen who use recycled materia ls create a 
gate to advert ise the ir business. ( 17:53) 

4. A Visit to Spectrum II-Viewers vi sit a space laboratory in 
1983. and meet scientists who are studying the electromag­
netic spectrum . (16:12) 

5. Star Salesman-A young man and a young woman visit the 
Star Mart in search of their dream star. (16:35) 

6. Mind-Slaughter-A scientist of the future tells of his experi­
ment to make Venus inhabitable for humans by seeding it 
with algae. (17:30) 

7. Incident on Cannon Mountain-A reporter, stranded in a 
mountain weather station during a storm. is called upon to 
help the meteorolog ist. (17:30) 

8. Sea Search-While hunting fo r a sunken treasure off Florida. 
a young couple learns some facts about the sea from a wise 
old captain. (18:23) 

9. The Solar System-An animated tour of the solar system 
poses questions about origins and the distant future. {16:40) 

1 0. The Ballad of Ramblln ' Willie-This is the story of Willie 
Chastain. who tried to escape the geolog ic changes that alter 
the earth 's landscape. (1 9:01) 

11. The Interior Motive-A Victorian detective is challenged to 
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find out what is inside a large earth- li ke sphere-without 
open ing it. (16:1 5) 

12. The Atlantis Connection-This is a mystery ta le that relates a 
legend of a lost cont inent. the theory of plate tecton ics . and 
evidence of an anc ient c ivilization . (17:10) 

13. Vectorla-A c lever pinball player takes on a futuristic pin­
ba ll machine that poses difficult problems in position and 
motion . (16:1 0) 

14. Luna the Lovely-A fil m maker . wanting h is sc ience fi ct ion 
movie to be accurate, calls on an expert in the theory of rela­
t ivity _ (17:55) 

15. Gravity Drag-Animated cartoons help survey man·s attempt 
to deal with and escape the pull of gravity. (16:55) 

16. Bulletin-A bold outer space rescue mission is undertaken 
jointly by NASA and the Russian Soviet Space Agency . 
(17:50) 

17. The Changing Scientist-The theories of a lunar scient ist 
change in th is dramatizat ion o f how sc ientific ideas are 
formed. altered . and d iscarded. (17:21 ) 

18. City of Fossils-A private invest igator's efforts to determine 
the age of a fossil give insight into reconstruct ion of the 
earth 's past. (17:35) 

19. Freezing Point-Man 's attempts to surv ive in a host ile envir­
onment are illustrated by the 1911-12 Am undsen-Scott race 
to the South Pole. ( 17:58) 

20. The Future-A sc ience wri ter-ill ustrator projects develop­
men ts in science and technology . (16:32) 
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Wordsnnith 
Thirty 15-minute color programs in six modules 
Intermediate 
24-page teacher's guide 
Produced by AIT at KLCS-TV, 
Los Angeles (1975). 
Audiovisual purchase price: 

Vldeocassette-$110 per program 
Fl Im-unavailable 
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This new production of a popular series is based on contemporary concepts of vocabulary and linguistic 
theory. Each WORDSMITH program centers on a theme like "food," "size," or "communication." But from 
then on , anything goes-word cells cavort about to instruct and entertain, anticked characters get their words 
in edgewise, word lore of all kinds lights up the nooks and crannies of the English language. Designed to 
arouse students' curiosity about words and to sharpen their awareness of language, the series includes stan­
dard vocabulary development and incorporates terms from specialized vocabularies, foreign languages, and 
slang . 

Bob Smith, wordsmith and author of the teacher's guide, has taught English, philosophy, psychology, educa­
tion, Latin , and mathematics at levels from the seventh grade to post-graduate study. His television work be­
gan in 1962. Mr. Smith holds a Bachelor of Arts degree from the University of Chicago, and three advanced de­
grees in philosophy and linguistics from Gonzaga University and the University of Michigan. 

PROGRAMS 

A conventional accounting of what goes on in a WORDSMITH 
program can't really do justice to the lively proceedings as Bob 
Smith conjures up a variety of short features (several of which ap­
pear in each program) to stimulate, reinforce, and sustain the at­
tention of the viewer: 

MR. HOMONYM has endless problems with the words that sound 
alike but are not. 

MS. HYPERBOLE can't open her mouth without exaggerating . 

MR. ALLITERATION 'S statements seem strangely similar. 

MR. REDUNDANT repeats himself need lessly and in the process 
becomes twins. 

MS. ONOMATOPOEIA offers splash and crunch-each is a word 
and a sound too. 

THE DEPARTMENT OF USELESS INFORMATION tells more 
th an anyone needs to know about our language. 

SUPERWORD takes a light-hearted look at some of our more im­
pressive-and sometimes stuffy-words. 

I SAY, YOU SAY reminds us that we do not all speak the same 
English . Is it quarter to ten. quarter t ill ten , or quarter of ten? 

DOUBLE-TAKE is an eye-opener. Look around you-What do 
you see? Words and wordcells. Don 't take one, take both . That's a 
double-take. And it's one of the big, big goals of each WORD­
SMITH program. 

100 

Module Blue 

101. Sound (1 4:30) 
102. Body I (1 4:32) 
103. Body 11 (1 4:30) 
104. Fire (14:31) 
105. Looking (1 4:30) 

Module Green 

201. Numbers I (14:30) 
202. Numbers II (14:37) 
203. Numbers Ill ( 14:35) 
204. Walk and Run (14:30) 
205. Water (14:34) 

Module Red 

301 . Time (1 4:35) 
302. Cutting (1 4:35) 
303. Animals I (14:33) 

304. Animals II ( 14:32) 
305. Serendipity (14 :31) 

Module Brown 

401. Nature (1 4:31) 
402. Leading (14:30) 
403. Transportation I (14:34) 
404. Transportation II (14:30) 
405. Position (14 :30) 

Module Yellow 

501. Form (14:34) 

502. Size (14:30) 
503. Talking (1 4:31) 
504. Potpourri ( 14:31) 
505. Food (14 :33) 

Module Orange 

601. Twist and Turn (14:32) 
602. Relatives ( 14:30) 
603. Connection ( 14:32) 

604. Measure and Metrics ( 14:31) 
605. Communication (14:37) 



• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Attached are tables for the following: 

First Accounting Period 
(January - June, 1978) 
Forms 2 and 3 Systems 

Second Accounting Period 
(July - December, 1978) 
Forms 2 and 3 Systems 

First Accounting Period 
(January - June, 1978) 
Form 3 Systems Only 

Second Accounting Period 
(July - December 1978) 
Form 3 Systems Only 

Sources of information: 

Total TV Distant Hours - bi Associates, Inc. 

Total Royalties Paid - United States Copyright Office 

Total Distant Hours of Public Television - PBS Research 
Department and bi Associates, Inc. 

PTV Claimant Produced and Other PTV Claimable Hours -
PBS Research Department 

Additional details of methodology will be furnished to 
counsel upon request . 
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Programs 

PTV 
Claimant 
Produced 

Other 
PTV 
Claimable 

All 
Other 

FIRST ACCOUNTING PERIOD 
(January - June, 1978) 

FORMS 2 AND 3 SYSTEMS 

Total 
Public 
Television 

Distant Hours 

1,215,334 

391,276 

400,444 

2,007,054 
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Total 
Public 
Television 

PTV 
Claimant 
Produced 

and 
Other 
PTV 
Claimable 

Total 

PTV 
Claimant 
Produced 
Only 

FIRST ACCOUNTING PERIOD 
(January - June, 1978) 
FORMS 2 AND 3 SYSTEMS 

(Total TV Distant Hours} 
(.16, 055, 690) 

(Total Royalties Paid) 
($6,004,378) 

Percentage of Percentage 
Distant Total Distant of 
Hours Hours Royalties 

2,007,054 12.5 $750,457 

1,215,334 

391,276 

1,606,610 10.0 $600,438 

1,215,334 7.6 $456,333 
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Programs 

PTV 
Claimant 
Produced 

Other 

SECOND ACCOUNTING PERIOD 
(July - December, 1978) 
FORMS 2 AND 3 SYSTEMS 

PTV 
Claimable 

All 
Other 

Total 
Public 
Television 

Distant Hours 

1,182,859 

432,608 

439,090 

2,054,557 
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• SECOND ACCOUNTING PERIOD 
(July - December, 1978) 

FORMS 2 AND 3 SYSTEMS 

• (Total TV Distant Hours) 
(.16,829,067) 

(Total Royalties Paid) 
($6,725,403) 

• Percentage of Percentage 
Distant Total Distant of 

Hours Hours Royalties 

Total 
Public 

• Television 2,054,557 12.2 $820,499 

PTV 
Claimant 
Produced 1,182,859 

• and 
Other 
PTV. 
Claimable 432,608 

Total 1,615,467 9.6 $645,639 

• 
PTV 
Claimant 
Produced 
Only 1,182,859 7.0 $470,778 • 

• 

• 

• 
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Programs 

PTV 
Claimant 
Produced 

Other 
PTV 
Claimable 

All 
Other 

FIRST ACCOUNTING PERIOD 
(January - June, 1978) 

FORM 3 SYSTEMS ONLY 

Total 
Public 
Television 

Distant Hours 

490,823 

158,302 

163,183 

812,308 
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• FIRST ACCOUNTING PERIOD 
(January - June, 1978) 

FORM 3 SYSTEMS ONLY 

• (Total TV Distant Hours) 
(7,234,802} 

(Total Royalties 
(.$ 5,432,167) 

Paid) 

• Percentage of Percentage 
Distant Total Distant of 

Hours Hours Royalties 

Total 

• Public 
Television 812,308 11.2 $608,403 

PTV 
Claimant 
Produced 490,823 • and 
Other 
PTV 
Claimable 158,302 

Total 649,125 9.0 $488,895 

• 
PTV 
Claimant 
Produced 
Only 490,823 6.8 $369,387 

• 

• 

• 
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• SECOND ACCOUNTING PERIOD 
(July - December, 1978) 

FORM 3 SYSTEMS ONLY 

Programs Distant Hours • 

• 

• 
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PTV 
Claimant 
Produced 

Other 
PTV 
Claimants 

All 
Other 

Total 
Public 
Television 

475,247 

175,801 

183,627 

834,675 
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• SECOND ACCOUNTING PERIOD 
(July - December, 1978) 

FORM 3 SYSTEMS ONLY 

• (Total TV Distant Hours) 
(7,432,650) 

(Total Royalties Paid) 
($5,573,183) 

• Percentage of Percentage 
Distant Total Distant of 

Hours Hours Royalties 

Total 
Public • Television 834,675 11. 2 $624,196 

PTV 
Claimant 
Produced 475,247 

• and 
Other 
PTV 
Claimable 175,801 

Total 651,048 8.8 $490,440 ;. 
PTV 
Claimant 
Produced 

• Only 475,247 6.4 $356,684 

• 

• 

• 
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COMPARISON OF INCOME OF PUBLIC TELEVISIOH LICENSEES BY SOURCE 
FISCAL YEARS 1970 • 1977 

($ in Mi11ions) 

1970· 1971* 1972* 1973- 1974- 1975"* 1976** 1977•"'· 

1 • 
Total Income 100.0 140.8 157.9 191. 6 221.5 276.5 333.3 393.3 

I!. 
Federal and 
Public Broadcasting 
Agencies 12.8 23.7 30.8 30.6 37.2 55.9 72.6 99.3 

( 12. 8%) (16.8:) (19.8:). {1 s. s:} (16.8:) (20.2:) (21.a:) {25.3:) 

11!. 
Total Non-Federal 
Financial Support 87. l 117. l 127.2 161.1 184.4 220.6 260.6 2~.o 
. {87.l:) (83.2%) (80.s:) (84.1%) (83.2:) (79.8:) (78.2:} (74.7:) 

!V. 
Non-Federa 1 
Revenue (Cash) 87. 1 117 .1 127.2 145.3 162. 9 192.2 208.3 232.2 

(a1;1:) (83.2:) (80.S:) (75.8:) (73.S:) (69.5:) (62.S:) (59.0:} 

Local 20.7 20.0 20.7 23.5 24.8 23.0 22.7 22.8 
(20.7:) (14.2:) {13.1:) (12.3:) (11.2:) (8.3:) (6.3:} (S.8:) 

State 27. 6 46.6 37.4 49.8 62.0 73.0 7i.4 76. 1 
(27.6:) {33.1:) (23.7:} (26.0%) (28.0) (26.4:) {23.2:) (19.4:) 

University 9.3 9.6 19.5 16.3 15.3 16. 7 17 .8 20.3 
(9.3:) (6.8:) (12.3:) (8.s:) (6.9:) (6.0:) (S.3:) (5.1:) 

Foundation 8.5 15.9 18.3 16.8 14.4 17.5 15.6 15.1 
(a.s:) (11 .3:) (11.6:) (8.8:) (6.S:) (6.3:) (4.7:) (4.0:) 

Business 2.1 3.0 2.6 6.6 10. 1 14.6 17.4 24. l 
(2.1:) (2.2:) ( l. 6:) (3.4:} (4.6:) (5.3:) {S.2:) ( 6. 1 :) 

Members 6.4 8.4 10.4 16.6 20.9 28.7 33.0 45.3 
(6.4:) (6.0:) (6.2%) (8.7:) {9.4:) (10.4:) (11.4:) (11 .5~) 

Aucticns 3. 5 3.9 5.7 7.5 e.3 9.9 11.6 12.6 
(3.5n (2.8'::) (3.6:) (3.S~) (3.8:) (3,5:) (3.5:) {3.2:} 

A11 Othcr1' 9.0 9.7 12.6 8.2 7.0 8.6 7.7 15.8 
(9.0:) (6.9:) (s.o:) (4.3:) (3.2!) (3. 1:) {2.3:) { 4. o:) 

'V. 
Total Indirect 
and In-Kind N/A N/A NIA 15.8 21.5 28.4 41.0 47.9 

(8.2:) (9.7!) (10.3:) (12.3:) (12.2:) 
YI. 

Non-Broadcast 
Income ti/A ff/A NIA N/A N/A N/A 11.4 13.9 

(3.4:) {3.S:} 

SOURCE.: PSS System Research Office array and calculations aM! based on data provided by: 

* CPB/NCES, ~ Television Licensees, FY 1974, Table 4 

.,. C?B Management Information Systems "Financial Sun:mary ~eport of PTV Licensees: 
Fiscal Years 1973-1976, October, 1977. 

•- CPB Preliminary Oata provided to PSS System Research Office, October, 1978 • 

1' The Comt10nents of the "A11 Other" category vary from year to year so that no 
meaningful trend analysis can be perfor.r~d on the category~~-

NOTE: Columns may net add e.xactly due to rounding • 

------- ------- -

: Increase 
1970-1977 

293.5 

674.4 

237.4 

166.5 

10. l 

176.0 

118.7 

77.4 

1036.7 

606.4 

255.2 

75.1 
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Federal Cammun~m ~ 
1919 M Strnat, W. 
Washlngmn, tl.C. 20554 

For r~corded listing cf raleas81il and texta call 632-0002 For· genaral information 
call 632-7260 3686 

Far release M::irx:iay AM 
August 14, 1978 

TV BROADCAST FINANCIAL DATA-1977 

Advertising expenditures for television broadcasting, as reported to the 
FCC, were $6.84 bill.ion in 1977, up 13.4 percent from 1976. This amount 
includes $1.l billion ·in agency commissions, but does not include the 
costs of commercials or programs supplied by advertisers; the latter· are 
net reported to the FCC (Table 3). 

Of the $6.84 billion of tel.evision advertising expenditures, $3.24 billion 
were for network advertising, up 21.1 percent from 1976; $1.97 billion for 
national and region.µ advertising, up 2.3 percent; and $1.63 billion for 
local advertising, up 13.9 percent (Table 3). 

The television broadcasting industry reported revenues (gross advertising 
revenues plus all other-broadcast revenues, less commissions) of almost 
$5.9 billions, up 13.3 percent from 1976. Expenses increased by 13.7 
percent,~d pre-tax profits rose by 12 .1 percent to $1. 4·0 billion 
(Tabler'3)~ 

'~. 
!be three national networks reported revenues of $2.6 billion, up 21.9 
percent from 1976. Profits from net:T..ork operations were 406.1 million, 
up 37.4 percent from 1976. 

Revenues of network owned and operated stations increased by 3.6 percent 
to $504 million. Profits (before Federal income ta::.:) fell to $149.3 
million, 6.1 percent below last yearts level. 

The other stations in the industry increased their revenues 8.1 percent 
to $2.80 billion and their profits by 6.3 percent to $845.7 million 
(Table 3) • 

The three networks reported spending $207 million on th~ir news and public 
affairs operations (Table 6); this compares w"'"ith $218 million in 1976. 

-FCC-
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Year 

1977 
1976 
1975 
1974 
1973 
1972. 
1971 
1970 
1969 
1968 
196 7 

• • • • • • 

TABLE 1 
TELEVISION FINANCIAL DATA, 1967-1977 

(Industry Totals) 

A. Gronti Advertising Revenues l./ 

• • 

Total Local 0 Network 2/ National Spot 1_/ __ 

($ Million) 

~6.839.3 
6,029.3 
,,,722.l 
4,356.6 
4,002.1 
3;675.0, 
3,178.8 
3,242.8 
3,235.5 
2,916.1 
2,634.4 

Percent 
($Mill ion) of Total ($ Million) 

$3,20.2 47 .l1 $1,967.3 
2,674.9 44.4 1,922.6 
2,156.7 45.7 1,449.2 
2,005.6 l16 .0 1,337.3 
1,839.7 /16 .o 1,230.2 
1,687.5 ,, 5. 9 1,177.11 
1,490 .L, l16. 9 1,022.8 
1,551.1 /1 7. 8 1,102.6 
1,569.6 48.5 1,119.1 
l,42L,.J 48.8 1,009.8 
1,359.1 51.6 882.7 

B. Broadcast Revenues, Expenses and Income 
Year Revenues 2./ Exeenses 

1977 $5,889.0 $l1 ,488 .0 
1976 5,198.5 3,948.3 
1975 4 ,09'.. l 3,313.8 
1974 3,781.5 3 ,Old. 2 
1973 3,46li.8 2,811.7 
1972 ),179.4 2,627.3 
1971 2,750.3 2,361.2 
1970 2,808.2 2 J 3511 ·'• 
1969 2,796.2 2,242.6 
1968 2,520.9 2,026.1 
196 7 2,275.4 1,860.8 

{l:1 ( footnot('s on next pagc:11rn, 

Percent 
of Total 

28.8 
31.9 
30.7 
30.7 
30.7 
32.0 
32. 2 
Jl1. 0 
34.6 
34.6 
3).5 

($ Millions) 

($ Mil lion) 

$1,630.9 
1,431.9 
1,116.2 
1,013.7 

932.2 
810 .1 
665.6 
589.l 
546.8 
482.0 
392 .6 

Income !2._/ 

$1,401.0 
1,250.2 

780.3 
738.3 

· 653 .1 
552.2 
389.2 
453.8 
553.6 
/194 .8 
414 .6 

Percent 
of Total 

23.8 
23.7 
23.6 
23.3 
23.3 
22.0 
20.9 
18 .2 
16.9 
16.5 
1'1.9 

• 
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TABLE 1 (Footnotes) 
TELEVISION FINANCIAL DATA, 1967-1977 

(Industry Totals) 

• • • 

Gross advertising revenues are the total amounts paid by advertisers for the use of broadcast facilities. 
They include commissions paid to advertising agencies and representative agencies, and cover charges 
for broadcast time and programs, materials; facilities and services supplied by the broadcast industry 
in connection with the sale of time. 

Network advertising revenues for years prior to 1969 were derived as follows: Sales of progrruns, mater­
ials, facilities and service made in connection with sales of time were dj,vided by .85 to yield a figure 
which included advertising agency commissions. The result of this calculation was added to network time 
sales (before commissions) to arrive at the total network advertising revenues. 

National and regional advertising revenues for years prior to 1969 were estimated with the help of data 
obtained for the first time in 1969. These provided information on the precise amounts of broadcasting 
revenues derived from (1) the sale of time to advertisers, including charges for programs, materials and 
facilities and service supplied in connect ion with sales of time; and ( 2) a 11 .other broadcast revenues. 
In prior years, figures reported as "all other broadcast revenues" included some charges for programs, 
talent, materials and facilities supplied in connection with sales of time. The amounts of the latter 
to be included in gross advertising revenues were estimated for years prior to 1969 by applying the 
ratios of advertiser-connected non-time sales to total non-time sales prevailing in 1969. In addition, 
because stations are not consistent in the way they classify national/regional versus local sales, year 
to year comparisons in these categories should be made with caution. 

Local advertising revenues for years prior to 1969 were derived in the same fashion as described in foot­
note 3. 

11· Gross advertising revenues plus all other broadcast revenues less commissions. 

!!._/ Ile fore Federal income tax. 

• 
' 

. i 
I·. 
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Table 2 

BROADCAST REVENUES, EXPENSES AND INCOME OF 
TELEVISION NETWORKS AND STATIONS, 1976-1977 

(In Millions of Dollars) 

1977 1976 

BROADCAST REVENUES J:./ 

3 Networks 2,581.4 2,117.5 

15 Network Owned and Operated 
Stations ( all VHF) 503.5 486.9 

All other stations 
474 VHF 2/ 2,403.2 2,231.1 
181 UHF ]j 400.9 363.0 

Subtotal 2,804.1 2,594.1 
Industry Total 5,889.0 5,198.5 

BROADCAST EXPENSES 

3 Networks 2,175.3 1,821.9 

15 Network Owned and Operati>d 
Stations ( all VHF) 354.2 327.9 

All other Stations 
474 VHF 'J:_/ i,628.7 1,500.4 
181 UHF 3/ 329 .8 298 .2 

Subtotal 1,958.5 1,798.5 
Industry 'Total 4,488.0 3,948.3 

Broadcast Income ( before Federal income tax) 

3 Netwurks 406.l 295.6 

15 Network Owned and Operated 
Stations (all VHF) 149.3 159.0 

All other Stations 
474 VHF 2/ 774. 7 730.7 
181 UHF 3/ 71.0 64.8 

su;;total 845.7 795.6 
Industry Total 1,401.0 1,250.2 

(footnotes on next p~ge) 

% Inc-rease 
1976-1977 

21.9 

3.4 

7.7 
10.4 
8.1 

13.3 

19.4 

8.0 

8.6 
10.6 
8.9 

13.7 

37.4 

(6. 1) 

6.0 
9.6 
6.3 

12.1 
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TABLE 2 (Footnotes) 

l/ Net, after commissions to agencies, representatives and brokers, 
after cash discounts. 

]:_/ The 474 VHF stations represent 497 operations including 23 sateL­
lite stations that filed a combined report with their parent 
stations. The 1976 data reflect 477 VH.F stations representing 
496 including 19 satellites that filed a combined report with. 
their parent stations. 

]./ The 181.UHF stacions represent 185 operations including 4 satel­
lites that filed a combined report with their parent stations. 
The 1976 data reflect 188 UHF stations representing 190 opera­
tions including 2 satellites that filed a combined report ~ith 
their parent stations • 

NOTE: Last digits may not add to totals because of rounding. 

NOTE: The 4bove station counts do not include 16 st~tions th,t 
received subst~nti1l revenues from contributions ~no 7 
ielinquent stations . 
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Arent, Fox, Kintner, Plotkin & Kahn 
ORIGI\~P~ 

Federal Bar Building, 1815 H Street,NW. 

ALBERT £, ARENT EARL W. KINTNER EDWIN L, KAHN HARRY t,,f, PLOTKIN ROBE:RT B. HIRSCH 
Washington, D,C, 20006 

0AV10 M. OSNOS JOHN J, SEXTON SAMUEL EFRON ARTHUR M, BECKER GENE A, BECHTEL 
EARL M, COLSON THOS. sc·HATTE:NFIELO JOSEPH M. FRIES S10N£V HARRIS JOHN J, YU ROW 
JOEL N, SIMON MARK R. JOELSON CHARLES B. RUTTENBERG MATTHEW S, PE:R!,.MAN JACK L, LAHR 

GEORGE H, SHAPIRO ALLEN G, SIEGEL GEORGE R. KUCIK G ERAl,.~ B, G REENW~LP STEPHEN J, Wi;;'.155 
L, F. HENNE:BERGER M, J, SHE:FFIELO. JR, ROBERT H, NEUMAN ARNOI-P H, WEISS JAM ES B, HALPERN 
ARNOLD J. KOHN JAMES P, MERCURIO EVAN R, BERi.ACK PETER T~NNENWALO DAVID A, SACKS 
ARNOLD R. WESTERMAN EUGENE J, MEIGHER MICHAEL £, JAFFE OANl~L C, SMITH ROBERT H, HUEY 

Cable: ARFOX 
Telex: 892672 

Telephone: (202) 857·6000 
THEODORE 0, FRANK DAVID F. TILLOTSON JOHN HARLLEE,JR, JOHN R, RISH~R, JR, SALVATORE: A, ROMANO 
JEROME P, AKMAN JAMES P, PARKER ALAN R, MALASKY EUGEN~ >.,, MASSEY LAWRENCE: A, LEVIT 
WILLIAM D. SULLIVAN MICHAEL H. LEAHY LINO.A A. CINCIOTTA OONALD "'I, DARN ES RICK A, HARRINGTON 
MARC L. FLEISCHAKER ERIC L, OERNTHAL STEPHEN L. GIBSON ROONEY F', PAQE GARY M, 1::PSTEIN 
JOHN W, CURRIE: RUTH P, ROLAND JOHN L, DURK£, JR. OOt,f~LO E, OSTEE:N CARTER STRONG 
STEPHEN D, FOR"'IAN DAVID L. COHEN STANLEY J, DROWN MICHl,t.EI- "'I, EATON JOSEPH P. GRIF'FIN 

OOUGLAS G. GREEN CHRISTOPHER SMITH WILLIAM R. CHARYK J T. WESTERMEIER, JR. PETER CHATILOVICZ 
THOMAS P, GILLISS JOHt-1 D, HUSHON JOEL E:, DASSETT STU>.-RT R, MATTHEWij HARRY f', COLE 
JERRY R, SELINGER ARTHUR E, WILMARTH, JR. RODERT 0, DATSON DENNIS A. DAVISON WILLIAM W, GOODRICH, JR, 

Writer'.s Direct Dial Number 
LEWIS £, LE:IDOWITZ STEVE:N D, CHAMEIDES ALAN AUCKENTHALER JOHN C. MCCOY, JR, AOIN C, GOLDBERG 
LAWRENCE: P, POSTOL PAUL A. KAPLAN GERALD W. VESPER REEC> L, VON MAUR MARK D, WEINBERG 
HOWARD D, POSSICK CYNTHIA L. HATHAWAY DAVID B, GOLDSTON RICHARD L£VY1 JR, ANITA BARONOES 
Pt:TER F', Ot.OERO THOMAS M. F'ORTUIN STEPHAN J, DOARDMAN WENDe:1-i.. W, WEOSTER 
PHILLIP I, KOLCZYNSKI JAM ES D, HALL MARC GARY STEWART S. MANELA COUNSEL 
JAMES A, KIDNEY 
JANE: A, GOLDEN 

JOHN f'. DORSEY JOSEPH £, SANDLER CHARL~S R. CL-"XTQN HENRY J, FOX 
JAMES £, SKEEN HOWARD V. SINCLAIR PAM ELA STANTON DARON SIDNEY FRf::IDQERG 

March 24, 1980 

Ms. Mary Lou Burg 
Chairman 
Copyright Royalty 
1111 20th Street, 
Washington, D.C. 

Tribunal 
N.W. 
20006 

Dear Chairman Burg: 

857--6108 

I am enclosing seven copies of the following 
exhibits to be offered in the matter of distribution 
proceedings concerning copyright royalty fees for the 
period January 1 through December 31, 1978: 

PTV Exhibit 1 

PTV Exhibit 2 

PTV Exhibit 3 

Testimony of Lawrence K. Grossman 
President, Public Broadcasting Service 

Testimony of Dennis 
Consultant~ Federal 

Commission Network 

Dort 
Communications 
Inquiry 

Testimony of Dale Rhodes 
Director of Research 
Public Broadcasting Service 

These exhibits support the allocation of the 
share of royalties for public television programming under 
phase one of this proceeding. They reflect the claims of 
the licensees of 183 public television stations, a regional 
public television network, three other producers of public 
television programs, as well as PBS, and embrace approxi­
mately one-eighth of the total amount of distant carriage 
of television programs during the year 1978. They comprise 



Ms. Mary Lou Burg 
March 24, 1980 
Page Two 

an integrated evidentiary proof that establishes a total 
royalty share for puolic television of approximately 
$1,500,000~ This is on the basis of the quantity of 
distant carriage of public television programs during the 
year 1978. If the Tribunal considers other factors such 
as the special cultural and educational nature of this 
programming, this amount would be correspondingly increased. 

Due to the substantial bulk of these documents 
and the limited interest that has been shown in participa­
tion in these proceedings by the majority of the more than 
400 parties that have filed claims with the Tribunal, we 
are serving a complete set of these documents on counsel 
for the parties who have been principally active in the 
proceeding as identified in the attached certificate of 
service list A. Copies of the instant transmittal letter 
are being served on the attorneys and parties identified 
in the attached certificate of service list B, with the 
invitation to contact me should they wish to have copies 
of the hearing exhibits. 

The witnesses we plan to call to give testimony, 
at the scheduled time for consideration of evidence 
regarding public television, are: 

Lawrence K. Grossman 
Public Broadcasting Service 
475 L'Enfant Plaza, S.W. 
Washington, D.C. 20024 

Dennis Dort 
27 Grace Court 
Brooklyn, New York 11201 

Dale Rhodes 
Public Broadcasting Service 
475 L'Enfant Plaza, s.w. 
Washington, D.C. 20024 

The testimony of Mr. Rhodes (PTV Exhibit 3) 
includes studies prepared by and information obtained 
from staff members of PBS and other industry sources. 
At the time of the offer of this exhibit in evidence and 
the appearance of Mr. Rhodes, it may be appropriate to 
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have available in the hearing room other knowledgeable 
persons who can supply detailed information should the 
testimony and cross-examination lead into the details of 
the knowledge they possess and the work they performed 
contributing to this exhibit. 

We estimate that the direct testimony of our 
witnesses, which will be limited to testimony supplementing 
the written exhibits, should not aggregate more than one 
half of a hearing day, and may well be only a fraction of 
that amount of time. 

Enclosures 

Very tr~~y yours, 

/· /' ,/./1 I . -1 ,, ' ( I 
,' I I•' 

Gene 1A. Bechtel 
Counsel for Public 

Broadcasting Service 



Certificate of Service 

List A 

Arthur Scheiner, Esquire 
Wilner & Scheiner 
2021 L Street, N.W. 
Washington, D. C. 20036 

Counsel for MPAA, Inc. and other syndicated interests 

James J. Popham, Esquire 
Assistant General Counsel 
National Association of Broadcasters 
1771 N Street, N.W. 
Washington, D. C. 20036 

Counsel for National Association of Broadcasters 

James F. Fitzpatrick, Esquire 
Arnold & Porter 
1229 - 19th Street, N.W. 
Washington, D. C. 20036 

Counsel for sports claimants 

Er.nest T. Sanchez, Esquire 
General Counsel 
National Public Radio 
2025 M Street, N.W. 
Washington, D. C. 20036 

Counsel for National Public Radio 

Bernard Korman, Esquire 
One Lincoln Plaza 
New York, New York 10023 

Counsel for ASCAP 

Charles T. Duncan, Esquire 
Peabody, Rivlin, Lambert & Meyers 
1150 Connecticut Avenue, N.W. 
Washington, D. C. 20036 

Counsel for Broadcast Music, Inc. 

Albert F. Ciancimino, Esquire 
10 Columbus Circle 
New York, New York 10019 

Counsel for SESAC, Inc. 

Richard Dannay, Esquire 
Schwab, Goldberg, Price & Dannay 
1185 Avenue of· the Americas 
New York, New York 10036 

Counsel for_ graphic, pictoral and cultural claimants 



Certificate of Service 

List B 

Arthur Scheiner, Esquire 
Richard H. Waysdorf, Esquire 
Wilner & Scheiner 
2021 L Street, N.W. 
Washington, D.c. 20036 

Counsel for MPAA, Inc. 

Fritz E. Attaway, Esquire 
Motion Picture Association 

of America, Inc. 
1600 Eye Street, N.W. 
Washington, D. C. 20006 

Jon A. Baumgarten, Esquire 
Paskus, Gordon & Hyman 
1919 Pennsylvania Avenue, N.W. 
Washington, D.C. 20006 

Albert F. Ciancimino, Esquire 
10 Columbus Circle 
New York, N.Y. 10019 

Counsel for.SESAC, Inc. 

Bernard Korman, Esquire 
One Lincoln Plaza 
New York, N.Y. 10023 

Counsel for ASCAP 

J. F. D'Angelo, Esquire 
President, King Features 
235 East 45th. Street 
New York, N.Y. 10017 

Counsel for ·Hearst Corp. 
King Features Syndicate Div. 

Jerome E. Weinstein, Esquire 
9401 Wilshire Boulevard 
Beverly Hills, California 90212 

Counsel for Heritage .. 
Enterprises, Inc., tl al. 

Arthur J. Levine, Esquire 
1920 L Street, N.W. 
Washington, D.C. 20036 

Counsel for Henson Assoc. Inc. 
Muppets, Inc. 
Children's TV Workshop 

Harry R. Olsson, Jr., Esquire 
51 West 52nd Street 
New York,· N.Y. 10019 

Counsel for CBS, Inc. 

Robert F. Corazzini, Esquire 
Peter H. Feinberg, Esquire 
1776 K Street, N.W. 
Wasbington, D.C. 20006 

Counsel for Superstation, Inc. 

R. David Bustard, Esquire 
1440 Broadway 
New York, N.Y. 10018 

Counsel for RKO General, Inc. 

Howard M. Weiss, Esquire 
1000 Connecticut Avenue, N.W. 
Tenth Floor 
Washington, D.C. 20036 

Counsel for WPOW, Inc. et al. 

Eleanor D. O'Hara, Esquire 
Room 1022 
30 Rockefeller Plaza 
~ew York, N.Y. 10020 

/( '· Counsel for NBC, Inc. 

Richard S. Green, Esquire 
1270 Avenue of the Americas 
New York, N.Y. 10020 

Mark D. Roth, Esquire 
1330 Avenue of the Americas 
New York, N.Y. 10019 

Harry P. Warner, Esquire 
1900 Avenue of the Stars 
Suite 2440 
Los Angeles, California 90067 

Counsel for All Pro B/Cng. 
APB Enterprises, Inc. · 

Dennis S. Townley, Esquire 
1730 Pennsylvania Avenue, N.W. 
Washington, D.C. 20006 

Counsel for WHAS, Inc. 
Field Communications Corp. 

Thomas J. Doughtery, Esquire 
Preston R. Padden, Esquire 
5151 Wisconsin Avenue, N.W. 
Washington, D.C. 20016 

Counsel for Metromedia, Inc. 
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Dow, Lohnes & Albertson 
1225 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Counsel for Sierra Cascade 
Communications, Inc. et al. 

Jeffrey D. Southmayd, Esquire 
1100 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Counsel for Christian B/Cng. 
Network, Inc. et al. · 

Ramsey L. Woodworth, Esquire 
1211 Connecticut Avenue, N.W. 
Washington, n.c. 20036 

Counsel for Westinghouse 
B/Cng. Company, Inc. 

James A. Koerner, Esquire 
54 Denver Technological Center 
Call Box 22599 . 
Wellshire Station 
Denver, Colorado 80222 

Counsel for TCI Programs, Inc. 

Victor E. Ferrall, Jr., Esquire 
Linda K. Smith, Esquire 
1100 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Counsel for WBNS-TV, Inc. , rt al. 

Mark J. Tauber, Esquire 
1200 - 18th Street, N.W. 
Washington, D.C. 20036 

Counsel for Manhattan Cable 
Television, Inc., et al. 

Erwin G. Krasnow, Esquire 
1771 N Street, N.W. 
Washington, D.C. 20036 · 

Counsel for National Assoc. 
of Broadcasters 

Barbara M. Mack, Esquire 
P. o. Box 957 
Des Moines, Iowa 50304 

Counsel for Des Moines 
Register and Tribune 

Russell E. Arkin, Esquire 
1325 18th Street, N.W., Suite 206 
Washington, D.C. 20036 

Counsel for Maryland Center 
for Public Broadcasting 

Robert N. Gold, Esquire 
356 West 58th Street 
New York, N.Y. 10019 

Counsel for Educational 
B/C~g. Corporation 

Mary M.D. Cheever, Esquire 
4802 Fifth Avenue 
Pittsburgh, Penna. 15213 

Counsel for Metropolitan 
Pittsburgh Public B/C~g. Inc. 

Linda A. Landreau, Esquire 
10880 Wilshire Boulevard 
Suite 1900 
Los Angeles, Calif. 90024 

Counsel for Mildred Kritt 

Robert D. Hoemeke, Esquire 
One Mercantile Center 
St. Louis, Missouri 63101 

Counsel for KSD/KSD-TV 

E. William Henry, Esquire 
1700 Pennsylvania Avenue, N.W. 
Washington, D.C. 20006 

Counsel for Worldvision 
Enterprises, Inc. 

Edward Schor, Esquire 
747 Third Avenue 
New York, N.Y. 10017 

Counsel for Meredith Corp. 

Thomas J. Keller, Esquire 
1660 L Street, N.W., Suite 1000 
Washington, D.C. 20036 

Counsel for First Charleston 
Corp. et al. 

Howard M. Liberman, Esquire 
1333 New Hampshire Avenue, N.W. 
Washington, D.C. 20036 

Counsel for Jack Barry 
Productions, Inc.· et· a·1. 
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Los Angeles, Calif. 90067 
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Counsel for Tandem Productions 
and T.A.T. Communications Co. 

Anne s. Atkinson, Esquire 
711 Fifth Avenue 
New York, N.Y. 10022 

Counsel for Columbia Pictures 
Industries, Inc. 

Walter J. Josiah, Jr., Esquire 
1 Gulf+ Western Plaza 
New York, N.Y. 10023 

Counsel for Paramount Pictures 
Corporation 

Peter Bierstadt, Esquire 
956 Seward Street 
Los Angeles, California 90028 

Counsel for AVCO Embassy 
Pictures Corporation et al. 

Walter c. Shier, Esquire 
9454 Wilshire Blvd., Suite 500 
Beverly Hills, Calif. 90212 

Counsel for MTM Enterprises, 
Inc. 

Bernard R. Sorkin, Esquire 
75 Rockefeller Plaza 
New York, N.Y. 10019 

counsel for Warner Bros., Inc. 

Peter Gutmann, Esquire 
1990 M Street, N.W., Suite 600 
Washington, D.C. 20036 

Counsel for KSWO TV Co. 
Panhandle Telec. Co. 

Alfred C. Cordon, Esquire 
2077 Elmwood Avenue 
Buffalo, New York 14206 

Counsel.for Buffalo B/C~g. 
KSLA-TV 

Herbert M. Schulkind, Esquire 
Peter Shuebruk, Esquire 
1211 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Counsel for Great Lakes 
Communications,. Inc. et al. 

David G. Rozelle, Esquire 
1225 Connecticut Avenue, N.W. 
Suite 400 
Washington, D.C. 20036 

Counsel for Capitol B/Cng. 
Ki~g B/Cng. Company · 

Ian D. Volner, Esquire 
1333 New Hampshire Avenue, N.W. 
Washington, D.C. 20036 

Counsel for KAKE-TV and 
Radio, Inc. 

William M. Dixon, Esquire 
3415 University Blvd. 
St. Paul, Minnesota 55114 

Counsel for Hubbard B/Cng. 

Robert W. Gillis, Esquire 
485 Madison Avenue 
New York, N.Y. 10022 

Counsel for Capital Cities 
Communications, Inc. 

Cathy R. Mendelson, Esquire 
5858 Sunset Blvd. 
Los Angeles, Calif. 90028 

Counsel for Golden West 
Broadcasters 

Haldon R. Harrison, Esquire 
450 N. Rosbury Drive 
Beverly Hills, Calif. 90210 

Counsel for Lone Ranger TV, 
Inc., Lassie Television, Inc. 

Joseph F. Coyne, Esquire 
11 South La Salle Street 
Chicago, Illinoi 60603 

Counsel for WGN Continental 
B/Cng •. Co. and WGN of 
Colorado, Inc. 



William F. Rogers, Esquire 
3400 Cahuenga Blvd. 
Hollywood, Calif. 90068 

Counsel for Habba-Barbera 
Productions, Inc. 

Roger F. Kirman 
1211 Avenue of the Americas 
New York, N.Y. 10036 

Counsel for Viacom Inter~ 
national, Inc. 

Harry G. Sells, Esquire 
2000 L Street, N.W. 
Washington, D.C. 20036 
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Counsel for T/R, Inc. 
Southeastern Ohio TV System 

Philip R. Hochberg, Esquire 
1800 M Street, N.W. 
Suite 800, South 
Washington, D.C. 20036 

Counsel for National 
Basketball Association, 
National Hockey League Services 
North American Soccer Le~gue 

James F. Fitzpatrick, Esquire 
1229 - 19th Street, N.W. 
Washington, D.C. 20036 

Counsel for Major Le~gue 
Baseball 

Ritchie T. Thomas, Esquire 
21 Dupont Circle, N.W. 
Washington, D.C. 20036 

Counsel for National 
Collegiate Athletic Association 

Harriet R. Yassky, Esquire 
117 East 69th Street. 
New York, N.Y. 10021 

Richard Dannay, Esquire 
Schwab, Goldberg, Price & Dannay 
1185 Avenue of· the Americas 
New York, N.Y. 10036 

Charles T. Duncan, Esquire 
Peabody, Rivlin, Lambert & Meyers 
1150 Connecticut Avenue, N.W. 
Washington, D.C. 20036 

Benjamin L. Zelenko, Esquire 
1025 Connecticut Avenue, N.W. 
Washi~gton, D.C. 20036 

Mr. Edward W. Chapin 
Broadcast Music, Inc. 
320 West 57th Street 
New York, N.Y. 10019 

Royal E. Blakeman, Esquire 
Marshall, Bratter, Greene, 

Allison & Tucker 
430 Park Avenue 
New York, N.Y. 10022 




